
Marketing is a range of activities.  
Let’s look at creating content, 
publishing, and building your 
audience. Once you’re doing these 
things well, your marketing becomes 
so much easier.

Content is king
‘Content’ is the text, photos, video or design 
assets you will use in your marketing. If your 
marketing has stalled, it’s probably due to 
a lack of content. You can’t ‘do marketing’ 
without it. So let’s create some.

Start with photography
• Take photos at every event; photos of your 

Branch Manager and team are also useful.
• Bad quality photos (i.e. too dark/light, out 

of focus, low resolution or badly composed) 
will harm your efforts. No photo is probably 
better than a really bad photo. Engage a 
professional to help you (or contact us).

• Actively stage a photo shoot: line up the 
bowling club guys with a big cheque (as per 
the example below). You should have quality 
photos with every one of your sponsored 
organisations, and you’ll need to refresh 
them regularly.

• A photography model release form (for 
securing subject permissions) is available 
on Marketing Central – keep it handy. 

• Get mileage from your photos. Use them 
on social media, in your newsletter, make 
a PowerPoint presentation of pics to use 
at your AGM, pass them on to local clubs. 
Professional quality shots can even be 
passed on to your local print media. 

• We all want videos. But if you’re not handling 
basic photography well, you’ll find video 
even trickier to create and more expensive 
to produce.

• Build a photography library. Store photos on 
Sharepoint, Dropbox, or a similar web-based 
service – where you can easily share them 
with others. 

Write the story for your audience
Every image needs a story. It’s not just 
something you scribble quickly in an email. 
Think like a writer, tell a story, why is it of 
interest to your audience? What’s in it for 
them? Why should they care about it? 

Every piece of content should be recycled 
across as many channels as possible.
In the example below, a photo shoot was set 
up with the club to get a great photo, then:
• a 300-word newsletter article was written 

(the newsletter has 600 copies printed, is 
locally distributed, and published on the 
Bendigo Bank website)

• key points were extracted from the article 
to create a snappy 75-word Facebook post 
(shared by the club).

• a two sentence snippet was spun-off this for 
an Instagram post.

• the newsletter publication itself became a 
Facebook post.

Publishing
Once you’ve got your content, think like a 
publisher. A newsletter is a great tool to put 
your content to use. So is social media. 

Distributions
• Do you just leave you newsletter in your 

branch and expect it to be picked-up? 
• Get out and distribute copies. It gives your 

board and branch staff a chance to chat. 
And every conversation is a potential lead. 

• Give a bundle of newsletters to your 
stakeholder groups, leave some in your 
local cafe, give them to team members to 
letterbox drop, hand them out at events.

• You have a News page on your Bendigo 
Bank website. Your content can be 
published there too. See this example.

• Once a PDF is on your website, a link can 
be put on your Facebook page (and you can 
encourage sponsored groups to share it).
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Build a local audience
“Getting an audience is hard. Sustaining an 
audience is hard. It demands a consistency of 
thought, of purpose, and of action over a long 
period of time.” – Bruce Springsteen

You already have a local audience: the clubs, 
schools, community groups and organisations 
your branch supports and sponsors. It’s 
also your local community partners (like 
the council, the service clubs, a chamber of 
commerce and schools. Make a list of them; 
here is your primary audience. There’s not 
much point reaching out to the wider public 
if you aren’t communicating well with your 
closest stakeholders and partners.
The great thing is that your local stakeholders 
are already receptive to your messages. So 
start with them. Then build your audience with 
a sustained effort over time.
Ad hoc marketing activities simply don’t work 
and will waste plenty of your money. But once 
you’re talking to an established audience, it’s 
a different story. Marketing works particularly  
well when there is a close relationship with 
your audience. It’s part of a quiet, ongoing 
conversation that builds trust and credibility 
and let’s you tell your stories and make your 
case. It’s likely that once these people become 
customers, they’ll become great ambassadors 
and advocates for you. 

Need help?
Our Melbourne metro cluster marketing team 
are print and digital publishing experts who 
can help you. 
Carly Kluge  0417 592 732
Alex Godfrey  0421 418 619

Create content, publish and build a local audience
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We put our customers and community first.
What sets us apart from the big four banks is our commitment to our 
customers and our community.
Mt Eliza Community Bank® Branch has returned $220,000 to the 
community since it opened in 2010. As our branch grows we’ll have 
more and more capacity to reinvest 80% of our profit in schools, 
clubs, community groups and local initiatives. 
We keep money here in our local economy, driving jobs, growth 
and positive development. We help the Mt Eliza community to stay 
healthy, vibrant and prosperous.

A new defib for Mt Eliza Bowling Club
When Mt Eliza Bowling Club got in touch to say they needed a new 
defib unit, we were very happy to oblige. The club’s members are 
great supporters of our Mt Eliza branch. Many are loyal customers, 
and they help to steer business our way. So we were delighted to 
honour their support with this new piece of life-saving equipment.
The new unit had been in the club less than a week before it had to be 
used to revive a visiting player. Thankfully, the gentleman is now on 
the mend, and we wish him all the very best with his recovery. It was 
the quick thinking and skills of the bowling club members, and their 
access to the defib unit that saved the day. For us, it was a humbling 
illustration of the value of our community contributions. But it’s the 
customers of our Mt Eliza branch who made it possible.
We’ve also been proud sponsors of the club’s 2019 Community 
Bowls Challenge, which wrapped-up with the season finals in late 
March. Congratulations to the team from Masterworx Painting and 
Decorating (pictured right with our Branch Manager, Fiona Parsons) 
who won the coveted pelican trophy.
Congratulations also to Gordon Sanders and the Mt Eliza Bowling 
Club members for running this fantastic eight-week community 
competition. It is a credit to them and we were delighted to be part 
of it. We look forward to next year’s Community Bowls Challenge.

Why you should choose the better 
big bank
When you’re a big bank, you have big responsibilities. The first is to do 
the right thing. It’s something Bendigo Bank has always been good at.
There are four big reasons to consider Bendigo Bank.
1. It is Australia’s fifth biggest retail bank with over 1.6 million 

customers around the country.
2. It has competitive products and innovative service.
3. It’s branches have given $200 million given back to Australian 

communities.
4. It is consistently rated highly for trust and satisfaction.

So if your bank isn’t doing the right thing by you, it might be time to 
change to one you can feel better about.

Come into our Mt Eliza Community Bank® Branch in Ritchies Village,  
or visit bendigobank.com.au to open an account online.

Don’t forget to follow us on facebook.com/mtelizacommunitybank 
to see why Bendigo Bank really is the better big bank.
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Top: Gorden Sanders and Graham Henderson from Mt Eliza Bowling Club receiving 
a cheque for the club’s new defib unit from our team

One great photo shared across a newsletter, Facebook post and Facebook newsletter distribution. 
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